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Our vision
We won’t stop until we achieve a society where all disabled
people enjoy equality and fairness.
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Welcome

The last year has been incredibly challenging for
everyone. While the pandemic has disrupted all our
lives, it’s disabled people who’ve been hit hardest.
A shocking 6 in 10 people who’ve died from Covid-19
were disabled.1
Like everyone, we had to adapt our plans and change the way we work.
We moved to home and digital working, closed our shops, furloughed many
colleagues and reduced overall working hours to save costs. Despite this,
we kept all our services running at full capacity, wherever we could –
recognising that this was when many disabled people needed them most.
Over the past year, we’ve campaigned relentlessly for disabled people not to
be forgotten by the government in their coronavirus response. We made sure
disabled people’s needs and experiences were heard, launching our We Won’t
Be Forgotten campaign in response to the pandemic.
While the past year has been full of obstacles, it’s also brought opportunities.
And it’s pushed us to innovate and be bold. With more services forced to go
online or be delivered by phone, we’ve been able to expand the areas of the
UK we work in and reach even more disabled people.
The pandemic has made it even clearer that disabled people continue to be
treated unfairly and unequally in many areas of life. That’s why it’s more
important than ever that we use our collective power to change attitudes,
end injustice and bring about concrete change for disabled people.
At Scope, we won’t stop until we achieve a society where disabled people
have the same opportunities as non-disabled people.
In this report, we track the progress we’ve made against our strategy. It shows
how we’ve responded to the challenges posed by the pandemic and how we’ve
supported disabled people throughout this incredibly difficult time.
We know we still have a long way to go until disabled people and their families
experience everyday equality. But with your support, we will make this happen.

Mark Hodgkinson
Chief Executive
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Office for National Statistics (2021)
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At a glance

Disability in the UK
There are 14 million disabled
people in the UK. That’s one in
five of us. Yet, we know that
life is unequal and much
harder for disabled people.
Many families with disabled children still
don’t receive the support they need. And
they face extra costs directly linked to
their child’s disability.
The number of disabled people in work is
still much lower than non-disabled people
– despite there being more than 1 million
disabled people who want to work.
Disabled people still face too many
barriers in everyday life. These include
physical barriers, like buildings not having
accessible toilets. Or they can be caused
by people’s negative attitudes, like
assuming disabled people can’t do
certain things.
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Our impact
Everything we do at Scope is focused on tackling the
inequalities disabled people and their families face.
We provide information, advice and support to disabled people and their
families and we campaign to influence public policy, change attitudes and
end injustice. Working together with a range of partners, such as employers
and product and service providers, as well as the government, we make
sure our recommendations are put in place to drive lasting change.

In 2020/21, we reached more than 2.5 million
disabled people and their families through our
support and advice services – that’s half a million
more people than the year before.
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We had 29,365 calls
to our helpline,
reached 1,292,906
people through our
online community,
and had 1,283,026
people view our online
information and advice.

We supported 1,687
disabled families so
they could be more
resilient, and their
children could get the
best start in life.

We supported 1,897
disabled people to
move closer to or
get into work.

9

Last year, we grew the number of
people campaigning with Scope for
Everyday Equality to 47,000.
Together we have:

Written to the Prime
Minister asking for disabled
people to be included in the
government’s coronavirus
response and recovery
plans. The letter was signed
by 30,000 people and
organisations.

Made sure the Work and
Pensions Select Committee
listened to disabled people in
its inquiry into disability
employment. With our
support, 300 disabled people
shared their experiences of
work with the Committee.
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Got the government to
prioritise disabled
people who were
shielding for online
supermarket delivery
slots. We worked with
other charities to
encourage
supermarkets to drop
delivery charges for
disabled people who
were shielding.

Secured changes from
the Office of Rail and
Road to make rail
replacement services
accessible so that
disabled people aren’t
stranded.
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In partnership with others
we have:

Made sure disabled
people on low incomes
have financial support
with their energy bills,
by working with Fair By
Design to secure an
extension to the Warm
Home Discount
scheme.

Published new research
with the Social Market
Foundation into the
experiences of disabled
people using the welfare
system. We used this to
influence the
government’s
forthcoming Health and
Disability Green Paper.
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Influenced the forthcoming
National Disability
Strategy, as part of the
Disability Charities
Consortium, by publishing
our own collective
manifesto for change.

Called on the government
to fill the health and social
care funding gap for
disabled children, by adding
our voice to the #GiveItBack
campaign as a member of
the Disabled Children’s
Partnership (DCP).

Helped restore children’s
rights around Education,
Health and Care Plans,
by supporting the DCP’s
#LeftInLockdown
campaign.
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Our response to
coronavirus

The quick read

169,367
views of our coronavirus online help
and advice pages. 92% of users found
this content helpful.

1,179

disabled people
contacted our
helpline for
coronavirus
support between
March and
August 2020.
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30,000

people signed our
open letter to the
Prime Minister,
calling on the
government to
include disabled
people in their
coronavirus
response and
recovery plans.

Food and
essentials
We worked with
supermarkets to
ensure disabled
people had
access to food
and essentials
throughout the
pandemic.

15

disabled
storytellers
shared their
lockdown
experiences
through our
media work.
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Melanie’s story
Melanie is 48, disabled and mother
to 10-year-old Morgan who has
been on a diagnosis pathway for
suspected autism since 2019.
Melanie completed Scope’s parents
support programme Navigate in
2019. Since the start of the
pandemic, she has also been
supported by our Parents
Connect service.

We made it our priority to keep all our services
running throughout the pandemic. So we started
delivering them digitally or by phone. This meant
we could expand services and offer them to people
in parts of the UK we hadn’t worked in before. We
could also now work with people who found
travelling or busy locations a barrier.
However, moving away from
face-to-face services brought
challenges. We did reach a slightly
lower number of people in certain
groups – for example, those who
face digital exclusion and don’t
have access to the internet or data,
people with communications
barriers, or those whose
circumstances meant we couldn’t
support them online or by phone.
We’re aware of these issues and
are working hard to address them.
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“Without a diagnosis for Morgan,
I can’t get that extra support, but
home-schooling has been pushing
me to the brink. I get very lonely as
a parent in lockdown. The hardest
thing, other than being alone, is I
needed support as a parent. I
needed to find a place where I
could relate to someone.
So, I went back to Scope to see if
there was any other support

available, and that’s how I found
out about Parents Connect.
Just seeing other parents’ faces on
the screen, knowing we have
something in common aside from
the pandemic - we all have children
that need help. After so much
isolation, it brightened me up so
much. Now I can have new people
to make a connection with. There’s
a Facebook group for people in the
course to socialise, and in Zoom
we’ve been using the chat where
we send little messages of support
to each other.
One particular activity was talking
about support and relationships.
Going through the process made me
realise there are sources and
friends I wasn’t tapping in to.”
Image: Melanie and Morgan

Enquiries about Covid-19
made up 80% of all
calls to our helpline.
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Supporting disabled people
The world has changed dramatically
over the past year. With so much
new information out there – from
TV, newspapers, social media,
government guidelines – it’s been
hard to know where to turn for
reliable guidance.
Our information and advice services
have been a vital source of support
for disabled people and their
families. We’ve been there for
people with everything from
dealing with unemployment to
understanding their rights in the
workplace, financial support to
securing supermarket delivery slots.
We published and regularly updated
27 online pages about coronavirus,
lockdown and lockdown easing.
Overall, these pages were viewed
169,367 times over the past year,
with food and essentials being the
most popular topic. Around 92% of
users found our content helpful.
At the beginning of the first
lockdown, enquiries about Covid-19

made up 80% of all calls to our
helpline. Lockdown and shielding
were the most common topics,
followed by advice on employment,
food and essentials, benefits, and
social distancing and protection.
Between March and August 2020,
there were 1,179 enquiries to our
helpline about coronavirus, and 711
where coronavirus or related issues
were mentioned. This made up 12%
of all calls to our helpline.

We published and
regularly updated
27 online pages
about coronavirus.

Access to food and essentials
When the lockdown began, many disabled people found themselves struggling to
get food and essentials. We relentlessly lobbied the government to find solutions
and made sure major supermarkets knew the issues disabled people were facing.
Following our campaigning, the government provided us, and several other
charities, with access to priority slots, which we could then allocate to
disabled customers who contacted our helpline.
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I’ve been shielding for the past year due to problems with
my immune system and a chronic lung condition. This left
me unable to go to shops or meet others indoors.
When the first lockdown started, it was difficult to
secure an online delivery slot to get food and essentials
delivered. Some stores had a 3-4 week waiting list. I was
relying on friends and family to drop off food and
essentials when they could.
Scope getting me a Tesco priority slot has given me
independence to get shopping in a safe way without
needing help from others.”
(Calum)
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Campaigning
for change

We launched our We
Won’t Be Forgotten
campaign, calling on the
government to include
disabled people in their
coronavirus response
and recovery plans.
In May last year, we produced
‘The Disability Report’ detailing
the issues disabled people
experienced during the pandemic.
Our campaigners helped share the
report with their MPs across 582
constituencies. We also delivered an
open letter to the Prime Minister,
which was signed by 30,000 people.
And, almost one year on from the
outbreak of Covid-19, 15,000 of our
campaigners asked their MPs to call
for an emergency package of
support for disabled people.
As a result, we’ve seen government
and policymakers take action.
MPs raised questions in parliament,
bringing issues from The Disability
Report to the government’s attention.
Our open letter received support
from the Shadow Cabinet and a
response from the Prime Minister.
We worked with 15 disabled
storytellers who shared their
experiences through the media.
Their stories helped challenge
public perceptions, change the
conversation and deepen public
awareness of the issues disabled
people face.
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My wife and I are both
totally blind. Since last
February we have not
ventured beyond our
garden gate.
We have tried to explain
to numerous concerned
friends and neighbours
how social distancing rules
affect our inability to go
out into the community
with our long canes or
sighted assistance.
Politicians and the
media do not appear to
understand the impact of
social distancing rules
relating to visually
impaired people.
We were delighted to
hear the lady from Scope
highlighting this point on
National Radio as we feel
visually impaired people
who live alone have
been forgotten.”
(Henry and Angela, Cumbria)
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Supporting
disabled
families
The quick read

1,687

families were
supported

through our tailored family
services. Three-quarters of parents
said they felt more resilient
following our support.

988

families used
our Sleep Right
service which
improved their
sleep and
resilience.
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444

parents and
carers received
emotional
support through
our Navigate
programme.

255

parents and
carers used
our Parents
Connect
support
programme.

As part of
the Disabled
Children’s
Partnership, we
helped restore
children’s
rights around
Education, Health
and Care Plans.
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Christy’s and
Sascha’s story
Christy’s son Sascha is deaf and
was struggling with sleep issues.
This had a big emotional impact on
the entire family, leaving Christy to
struggle with her own mental health
due to sleep deprivation.
“My son Sascha is 3 years old. His
sense of sight and touch are magnified
because he was born profoundly deaf
due to having no auditory nerve and
glue ear. That makes him extremely
sensitive to vibrations.
Because of this, for a long time,
Sascha really struggled to sleep. He
couldn’t settle at all – so I couldn’t
sleep either. I felt like I’d been hit by
a truck, I was that exhausted.

Image: Christy and Sascha

We went to a local children’s deaf
group and as luck would have it, one
mum at the group was not only a
parent of a deaf child, but also
happened to be a Sleep practitioner
with Scope’s Sleep Right service.

There are more than one million disabled children in
the UK. To get the best start in life, it’s vital that
disabled children – and their families – get the
support they need early on.
However, many families are finding it difficult to get this support. It’s often
due to funding cuts and lack of resources. During the pandemic, for
example, 75% of families reported delays to routine health appointments
for their disabled child.2
At Scope, we believe every disabled child should be able to fulfil their
potential and have the confidence to succeed as they grow up. So, we’re
working to make sure every family gets the support they need to make
this happen.
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Disabled Children’s Partnership – The Longest Lockdown (2021)

75% of families
reported delays to
routine health
appointments for
their disabled child.

We got a place on Scope’s Sleep Right
service in February 2020. Sue, our
practitioner, talked me through sleep
cycles, how a bedtime routine is really
important and how you can just tweak
what you’re doing to have a big impact.
Scope’s Sleep Right service helped us
find the right bedtime routine for
Sascha and gave us loads of great tips,
like introducing a ‘sleepy snack’ and a
‘bedtime box’ full of calming toys.”
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Our family services
Due to the pandemic, we had to temporarily move all
our services online and over the phone. However, this
helped us reach even more people with essential
information and support.
Overall, we increased the number of
families we directly supported
through our tailored family services
from 1,355 in 2019/20 to 1,687 in
2020/21. Three-quarters of parents
said they felt more resilient
following our support.
Our Sleep Right service worked
with 988 families to improve their
disabled child’s sleep and parents’
resilience. For 92% of families, their
child’s sleep got better as a result.
Navigate, our national mentoring
service, provided emotional support
for 444 parents and carers of
disabled children. Of those, 83% said
their wellbeing had improved.
Through our Parents Connect
support programme, we worked with
255 parents and carers of young
disabled people. The move online
made it possible for parents to

access the service more flexibly.
Many told us their knowledge
and skills improved following
these sessions.
As part of our Activities for All
programme, we work with local
leisure activities groups and
organisations in Leeds to make them
inclusive to all children. Many of
these were closed throughout most
of last year, so we’ve been offering
virtual training sessions on a range
of topics, including budgeting for
inclusion and understanding ADHD.
We also worked directly with disabled
families, as we were one of the few
organisations in Leeds continuing to
provide support throughout lockdown.
We offered information, advice and
emotional support to families stuck in
lockdown and ran Zoom workshops
for parents. Overall, we supported 81
organisations and 162 professionals,
as well as 321 families.

92% of families who used our
Sleep Right service said their
child’s sleep got better as a result.
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Disabled Children’s Partnership
As a member of the Disabled Children’s Partnership (DCP), we’ve supported
their #LeftInLockdown campaign, which looked at the impact of
coronavirus on disabled children and their families throughout lockdown.
The DCP has successfully raised issues on behalf of disabled children and
their families to government and MPs, and helped to restore children’s
rights around education, health and care plans.
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Employment
and welfare
The quick read

1,897

disabled people
received support

from our employment services and
moved closer to or into work as a result.

1,022 118
disabled people
used our
Support to Work
service to find
paid work.
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disabled people
were supported
through our
newly launched
Working on
Wellbeing
programme
in Wales.

1 million
disabled people
were supported
with the skills
and confidence
to get and stay
in work as part
of our five-year
partnership
with Virgin
Media which
ended in 2020.

We helped
achieve a
temporary
increase in
Universal Credit
by £20 a week
and are now
pushing for
this change
to become
permanent.
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The disability employment gap is the difference
between the employment rates of disabled people
and non-disabled people. And it’s been stuck at 30%
for over a decade.
We’re working to change this. Through our
employment services, campaigning and partnerships
with businesses, we support disabled people to get
into, stay in and progress in employment.

Bethany’s story
Bethany is 21 and has dyscalculia,
dyspraxia and dyslexia. Because of
her conditions, she struggled in
previous employment, experiencing
negative attitudes and poor support
from employers.

“Looking for work was a nightmare. I
have dyspraxia, dyslexia and
dyscalculia which has made it a bit
difficult in terms of processing
information and remembering things. I
was also missing stuff, I wasn’t reading
the job application properly or I was
processing it in my head differently to
what information was given.
I also have anxiety, so when I was
looking for work, I got to a point
where I was making myself physically
ill because I was so stressed out
about finding something.
I found out about Scope’s Working on
Wellbeing service through my
job centre. When I started the
programme, my employment adviser
was really supportive and patient. She
didn’t make me feel like I’d done a bad
job when we looked at my CV, and the
changes she made were really helpful.
She recommended things for my
anxiety as well. It wasn’t just about
the disability, she was really trying to
make a difference and I think she did.
After talking to her I felt a lot more
confident about the types of jobs I
was applying for. And I felt a little bit
more confident in myself.
I never would have applied for retail
work because my anxiety was too bad,
I couldn’t deal with busy customers.
But I feel like I’m in a much better place
and I feel a lot more confident now, so I
applied for it and actually got the job.”

30

31

Our employment support

We had to provide all
our employment services
online or by phone in
2020/21.
This new way of working, as well as
starting a new employment service
– Working on Wellbeing – helped us
reach around 30% more people
than in 2019/20.
Of the 1,897 disabled people we
directly supported, 23% got jobs and
77% were closer to work when they
left our service. Of those people who
found work, 74% stayed in their job
for at least 13 weeks. Disabled
people often face barriers to staying
in work, as well as getting into it.
We’re taking action to improve this,
for example by introducing tailored
in-work support as part of our
Support to Work service.
Support to Work is our online and
telephone support programme for
disabled people in England and
Wales who are looking for paid
work. Last year, we supported 1,022
disabled people, up by almost 40%
from the previous year. In 2020/21,
215 people moved into work as a
direct result of the programme.
Through our one-to-one support
programme Kickstart, we also worked
32

with 196 disabled people achieve
their career goals. Of those, 77
moved into work, 14 were closer to
work, and 40 were still in work 13
weeks after finishing the programme.
Our pre-employment training
programme, Starting Line,
supported 359 disabled people at
the start of their journey into work
– up by around 23% on last year.
When they finished the programme,
24 people started work, 72 were
closer to work, and three remained
in their jobs.
Advisers at our Deloitte-funded
Career Pathways programme
provided independent careers
advice to 202 young disabled
people. Of those, 97% said they had
goals and plans for the future, 94%
said they felt confident they would
get a job, and all of them felt that
lots of different options were now
open to them.
In partnership with the Legacy
International Group, we launched
Working on Wellbeing – an
employment training and support
programme for disabled people in
Wales. So far, we’ve supported 118
people – 14 started work, 10 were
closer to work, and 4 remained in
their current job as a result of
the programme.
33

Working in partnership

We can’t achieve our goals alone. That’s why we’ve
been working in partnership with lots of other
organisations to champion more inclusive and
accessible workplaces.
Through our bespoke Get Inclusive programme, we’ve been supporting 13
employers over the past year to be more inclusive in the way they recruit,
retain and progress disabled employees.
Consulting firm Deloitte funds our Career Pathways service for young people.
As part of our work together, 50 of their employees have been supporting
disabled people through mentoring, workshops, and helping with interview
preparation. In return, we’ve provided sessions to support their colleagues to
open up conversations around disability in the workplace.

Spotlight on #WorkWithMe
and Support to Work
In 2020 our five-year strategic partnership with Virgin Media came to
an end. We’re delighted that we achieved our collective goal: to support
one million disabled people with the skills and confidence to get and
stay in work.
This milestone was delivered through Support to Work, our digital
employment service and through our employment support and advice.
In addition, more than 100 companies have joined Scope’s free
#WorkWithMe forum which is helping businesses to take accountability
for how they employ disabled people and offers practical advice on
how to improve the workplace and culture for disabled people.
16 of the 19 businesses we surveyed said being part of #WorkWithMe
gave them more confidence in having conversations and taking positive
action on disability inclusion within their organisation.

More than a million disabled jobseekers have had employment advice and
support through our Support to Work service and online information, thanks
to our partnership with Virgin Media.

The #WorkWithMe network has been very
supportive throughout our journey as we work
towards creating an accessible culture at Hoxby.
We hosted their first WWM webinar and we really
enjoyed doing it! We love being able to share
experiences and learnings together with each other
in the WWM network. #WorkWithMe continues to
offer advice, are in regular contact and provide a
selection of resources to help members every step
of the way.”
(Lizzie Penny, Co-Founder at Hoxby)
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Campaigning for employment equality
and a fairer welfare system
Our Disability
Employment Gap (DEG)
map, launched last year,
highlights the
employment inequalities
disabled people face
across the country.
After speaking to 30 MPs about
how to close the disability
employment gap at our virtual
parliamentary reception, we saw
an increase in parliamentary
questions on disabled people’s
employment and support from
MPs on social media. We also
provided evidence to the Work and

Pensions Committee’s DEG inquiry.
This included personal experiences
from 300 disabled campaigners.
Disabled people receiving welfare
benefits had the opportunity to
share their experiences of the
system with The Minister of State
for Disabled People at a meeting
we helped organised.
Together with the Social Market
Foundation, a cross-party think
tank, we published a report setting
out our vision for a better welfare
system. We also supported a
campaign to increase Universal
Credit by £20 a week. The
campaign led to a temporary
increase, and we’re now pushing to
get that made permanent.

We provided
evidence to the Work
and Pensions
Committee’s DEG
inquiry. This included
personal experiences
from 300 disabled
campaigners.
36
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Extra costs
disabled
families
6,610
The quick read

visits to our energy advice
pages on our website between
January and March 2021.

112 people received
support from our
dedicated Disability
Energy Support
helpline which
launched in February
2021. All of them
reported improved
wellbeing afterwards.
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We launched the
Scope Utilities
Membership, working
with suppliers and
network companies
to reduce extra costs
and improve services
for disabled people.

We published
research to better
understand disabled
people’s energy
needs and shared
this with more
than 100 industry
representatives.
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Disabled people face a price tag of £5833 a month.
These are costs that non-disabled people don’t
experience – they represent an unfair financial
penalty for disabled people.
We’re working with businesses to tackle this ‘disability
price tag’. Together we’re making sure disabled
people don’t have to pay a higher price for nonspecialist goods or services, like insurance. We also
want to find ways to reduce costs for services they
may need to use more of, like gas and electricity.

A fairer energy
market
We know many disabled people need
to use more energy, for example to
power their assistive technology,
which means higher bills. During the
pandemic, this has been made worse
as people have had to shield and stay
at home.
It’s one of the reasons why we
partner with utility suppliers and
network companies, through our
Scope Utilities Membership. We
collaborate with suppliers and
network companies, like SGN and UK
Power Networks, to help them reduce
extra costs and improve services for
disabled people. This includes raising
awareness of the issues disabled
people face across the sector.
40
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Scope - The disability price tag (2019)

During the pandemic, we carried out
research to better understand disabled
people’s energy needs. We shared our
findings at a webinar with more than
100 industry representatives. We invited
experts to discuss how important it is to
work in partnership to provide wider
support for disabled people and their
families. As a result, we are now
working with more energy companies
to take action, reduce extra costs,
improve accessibility, and develop
support services for disabled people.
We also launched our own dedicated
Disability Energy Support helpline in
February 2021. So far, we’ve given
tailored advice to 112 people. Everyone
who spoke to us said their wellbeing
improved afterwards. And 89% said
they had better knowledge of energy.
We also created advice pages about
energy on our website, which were
viewed 6,610 times between January
and the end of March.

We launched our
own dedicated
Disability Energy
Support helpline in
February 2021.

Working with Scope has really helped our call centre
staff feel more confident in being able to support
disabled customers. The training Scope delivered has
been well received, with our employees asking for
additional sessions, which is a fantastic reflection on the
quality, engagement and learnings of the programme.”
(Michael Horwood, Stakeholder Engagement and
Public Affairs Manager at UK Power Networks and
Get Inclusive customer)
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Supporting
Independence
disabled
families
2.5 million
The quick read

people accessed our information,
advice and support, assisting them
to make informed decisions and live
more independent lives.

42
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29,365

1,292,906

7 out of 12

peopled called our
helpline and almost
all of them said they
would use it again.

people visited our
online community.

streaming services
improved their
accessibility for
disabled customers
following a campaign
we launched in June.
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If we want everyday equality to be a reality for
disabled people, we need to change attitudes and
make physical and online spaces accessible.
Disabled people need to have more influence over
their lives so they can live independently and fulfil
personal aspirations.
One in three disabled people feel there’s still a lot of disability prejudice.4
Too many products and services are still not designed with disabled people
in mind. And less than 2 per cent of websites meet legal accessibility
standards.5 This is despite the ‘purple pound’ (the spending power of disabled
families) being estimated at £274 billion a year.6
We want to see attitudes and behaviour towards disabled people improve –
and we won’t stop until we live in an equal and accessible society.

Image: Osayuki Igbinoba

Osayuki’s story
Osayuki is a fourth-year pharmacy
student who worked part-time at a
pharmacy until February 2021, due
to her upcoming final year exams.
She’s a double amputee above the
knee and uses prosthetic legs. She is
also a wheelchair user. She
graduated from our Scope for
Change programme training the next
generation of young disabled
campaigners in February 2020.
Since then, she has been
campaigning for more accessible
transport – especially for disabled
key workers during the pandemic
and lockdown.
“I graduated from the Scope for
Change programme at the end
of February. My campaign was
for disabled access in workplaces,
especially step free access and
disabled toilets.

44
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Also, for better attitudes towards
disabled employees.
I worked part-time at a pharmacy
and I was denied ramp assistance
at various train stations on my
commute to work during the
lockdown last year. The coronavirus
restrictions affected my commute
to and from work.
However, my campaign led the
Minister of State for Transport to
write an open letter to the rail
companies about accessibility for
disabled passengers during the
lockdown. This is a great success!
The assistance on my commute
improved greatly. Also, I have
noticed that the train companies
take complaints more seriously
now since my campaign, which is
good.”

5
Scope – Disability perception gap (2018)
WebAIM – The WebAIM Million (2019)
Scope’s analysis based on Household Below Average Income (2017 to 18)
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Supporting disabled people to be
more independent
Last year, we provided 2,520,332
people with some of the essential
support they needed to make
informed decisions and live more
independent lives. We answered
29,365 calls to our helpline,
reached 1,283,026 people with our
online information and advice, and
connected with 1,292,906 people as
part of our online community.
Three-quarters of people who spoke
to our helpline rated our service as
better than other sources of
information. And almost all of them
(96%) said they would use it again.
Of those using our online
information and advice, 73% found
it useful and 39% felt it made a

positive difference for them. Of our
online community members, 45%
found a solution to their problem
when posting in the community and
over half (52%) rated it as better
than other sources of information.
We ran our community engagement
programme in 5 locations across
England, with funding from the
People’s Health Trust. The
programme aimed to empower
disabled people to take action and
create positive change in their local
communities. In 2020/21, we helped
fund and support 78 projects, ranging
from delivering care packages to
increasing access to open spaces, to
facilitating online classes on yoga,
dancing, comedy and meditation.

We answered 29,365
calls to our helpline,
reached 1,283,026
people with our
online information
and advice and
connected with
1,292,906 people as
part of our online
community.
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The Big Hack
The Big Hack is our digital influencing
programme. Working with businesses
and organisations, the Big Hack aims
to make sure websites, apps and
online services are accessible
to everyone.
Since the first lockdown, our Big Hack
resource hub has seen a 968%
increase in usage, with more than
75,000 people accessing it to learn
how to make their digital products
more accessible.
In June, we launched a campaign to
improve the accessibility of online
streaming services, highlighting good
and poor practice. As a result, 7 out
of 12 platforms made accessibility
improvements, including BBC
iPlayer, Netflix and Prime Video,
benefitting disabled consumers.

Since the Big Hack
streaming campaign,
there’s been a noticeable
change for the better in
the screen reader
accessibility of Prime
Video across the board,
and in Amazon’s screen
reader accessibility
in general.”
(Ashley Cox, screen
reader user)

Spotlight on Thrive
Thrive is our training and employment partnership with UnLtd, an organisation
that funds and supports social entrepreneurs. We worked with social
entrepreneurs who are either disabled, or directly support disabled people
to get into work as part of their business. Since 2018, Thrive has helped fund
and support 53 social ventures.
One of these ventures, Beautifully Made Foundation CIC, is a social enterprise
that designs, makes and sells their own range of clothing, accessories and
giftware. Founded by Anita Brett in 2006, they have a small chain of shops
and workspaces across the UK, offering long-term employment to disabled
people. They work with local charities and organisations who refer disabled
people to their 6-month paid traineeship. So far, 20 people have completed
their training, with 85% staying on as employees.
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Putting disabled people at
the heart of what we do
Disabled people and their families’ experiences are key
to everything we do. We now have 80 storytellers who
feel confident sharing their stories to support our
fundraising, campaigning, press work and events.
In the last year alone, 15 of our storytellers were
featured in regional and national media.
We’ve grown our research panel to include almost 900 disabled people and
parents and carers of disabled children. The panel helps us gather insights and
develop new products and services, making sure they meet disabled people’s
needs. This includes feedback on how to make fundraising events accessible,
what specific services should do, and researching and testing content for our
online information and advice pages. Last year, hundreds of panellists also
reported on the issues they were facing during the first lockdown, informing
our wider response to the pandemic.

What I’ve gotten out of
working here is a lot more
confidence – although I am
confident anyway. That’s
because when you’re
there, nobody sees your
disability, they just see
you as a person. You start
to believe that the things
you thought you couldn’t
do, you actually can do.”
(Jodie Murphy,
shop volunteer in
Leamington Spa)

Our aim is to make ‘co-production’
with disabled people an integral
part of everything we do. For us,
co-production means disabled
people and their families will work
in equal partnership with us to
develop our services.
In 2020, we published our first coproduced evaluation for our Support
to Work service. We worked with
disabled people as co-evaluators and
peer reviewers at every stage of the
process. This meant our analysis and
recommendations truly reflected
disabled people’s experience.
Co-producing our evaluations and
making them publicly available is
something we’ll continue to do.
We continue to support disabled
people to campaign for the change
they want to see. Unfortunately, we
had to pause our Scope for Change
programme for young campaigners
in 2020 due to the pandemic. But
we published a campaigning guide,
giving disabled people the
information they need to learn how
to set up and run their own
campaigns on issues which matter
to them. Around 1,000 people
accessed the guide. We also work
with disabled volunteers across our
shops and services, supporting
them to build their confidence
and experience.

To be asked to help design something
from the very beginning is a powerful
thing. To know that just once, I won’t
have to be frustrated, disappointed, or
misunderstood is liberating. That is so
rare and it needs to happen a lot more
so that it becomes commonplace.”
(Ruth Murran, Support to Work co-evaluator)
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Around 160 panellists took part in
consultancy projects, including
providing a disability perspective to
energy companies and other
charities, and improving a TV advert.

Image: Jodie Murphy, shop volunteer
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Looking ahead
Disabled people and
their families have had
an extremely tough
year. Access to health
care, funding, social
services, friends and
family and employment
have all been hit hard.
In some areas, attitudes towards
disabled people have been woeful.
In contrast, there have been
inspirational stories of generosity,
triumph, determination, and success.
As we move towards Scope’s 70th
Anniversary next year, we’re looking
to the challenges and the
opportunities that lie ahead.
I joined Scope last year, armed with
first-hand experience of what it
meant to be disabled when the
world stood still. This made my
decision to lead our organisation
and people into a world beyond the
pandemic an easy one.
I want to share with you some of
the thinking behind next year’s
programme of work.
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As the UK moves into the next
phase of the pandemic, we will
continue our work to make sure
disabled people are at the forefront
of the government’s recovery plans
and beyond.
We will track the employment
situation for disabled people as
furlough support comes to an end.
Disabled people are already more
than twice as likely to be
unemployed than non-disabled
people.7 We will continue to support
disabled people into employment.
This includes building on our Work
With Me network and encouraging
an ever-growing number of
businesses and organisations to
become more inclusive. Diversity is
only effective if all people ready to
work can find and stay in work. And
that needs employers to follow the
path to inclusivity.
Partnerships remain a strong
element throughout our work. One
major priority, following on from
the experiences of many disabled
people during the pandemic, is to
address the accessibility of
supermarket websites and support
them in meeting disabled
customers’ needs. We will continue
to work with other businesses and

our Scope Utilities Membership to
drive down extra costs and make
sure disabled customers can access
the support services they need.
We will continue to campaign for
a better benefits system to make
sure disabled people get the
financial support they need and
are treated fairly throughout
the process.
We will use the work we’re doing as
part of the Disabled Children’s
Partnership to help address the
issues faced by many disabled
families. We’re developing a service
specifically for young people to
make sure they have the
opportunities to fulfil their potential.
We will make co-production with
disabled people a cornerstone
across all our work. Using this
approach, we’re working with
disabled people to establish new
ways to fundraise and host
accessible events, looking at
applying this in our retail work,
and developing our services.
We want to put greater emphasis
on the communities of our shops.
We will be creating new stores that
offer a fully inclusive retail
experience and offer information
and advice to local disabled people.
We know there are areas where
we can still do better. We will
make sure that our general
information and advice services
remain fit for purpose and meet
disabled people’s needs.

We will make
co-production with
disabled people a
cornerstone across
all our work.

We will look at new innovative
ways to increase our reach. We
must expand our services and find
additional sources of funding.
We can’t achieve any of this alone.
But as part of a strong network of
disabled people and allies, we
believe we will create a society
where disabled people can finally
enjoy everyday equality.

Robin Millar
Chair of Trustees
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Thank you
Thank you to every one of you who’s helping us
achieve everyday equality for disabled people. Our
work is only possible thanks to our 900 colleagues,
our 4,300 volunteers and our many supporters,
campaigners, fundraisers and shoppers.
Special thanks also to our patrons, ambassadors,
corporate partners and funders.
We couldn’t do this without you.

Patrons
Cherie Blair CBE QC
Ben Elton
Richard Herring
Sophie Morgan
Ambassadors
Neil Blackley
Peter Brewer
Alex Brooker
Richard Farr
Nicolas Hamilton
Isabel Hudson
James Melville Ross
Samantha Renke
Lee Ridley
Mark D Smith
Corporate partners
Arbuthnot Latham
Barratt Home East
London
Deloitte
Direct Line Group
Home Group
LSE
Sanctuary Housing
Sky Q
Syncona Foundation
TJX Europe
UnLtd
Virgin Management
Group
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Retail partners
ASOS
Amazon
Boden
boohoo
DPD
Dune
LaundryRepublic
Utilities partners
Accenture
AgilityEco Services Ltd
Anglian Water
Ecotricity
npower
SGN
Together Energy
UK Power Networks

Trusts and major
donors
Department of Health
and Social Care
Energy Saving Trust
People’s Health Trust
Anne Reece
The Ingram Trust
The Liz and Terry
Bramall Foundation
The Zochonis
Charitable Trust
Welsh Government
DGE committee
Sammy Cooper-Smith
Andy Crossley
Colette Dunn
Laurie Edmans CBE
Richard E Farr
Kim Fitzsimmons
Marcus Hiseman
Harley Panioty
Mark Smith (Chair)

Virgin Media
A special thank you for their support
on setting up #WorkWithMe and
funding Support to Work. And to their
employees who generously supported
the partnership by fundraising,
volunteering and donating, raising a
total of £1million for Scope.
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